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25%
342%

11%

Net profit after 
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digital revenue

Statutory net profit after 
tax

$11.5m

EBITDA* $164.1m

NPAT** $74.7m

* From continuing operations and before exceptional items
** Before exceptional items

2014 FINANCIAL RESULT



APNôSEARNINGS 2013 V 2014
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APNôSSTRATEGY



Australian Radio 
Network



ARN ï2014 STANDOUT PERFORMER

Source: GFK Metro Radio Ratings, Surveys 1-8 2014 Share, M-S 05:30am-12 midnight (SMBAP)



ARN ï2014 STANDOUT PERFORMER

Source: GFK Metro Radio Ratings, Surveys 1-8 2014 Share, M-S 05:30am-12 midnight (SMBAP)

#1 FM station 
in SYD

#2 FM breakfast 
in SYD

#1 FM 
breakfast 
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#1 station 
in ADL

#1 FM station 
in BRI



STRONG GROWTH FOR RADIO 
IN 2014
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ARN ï2015 INITIATIVES

Launched KIIS in MEL
Matt Tilley & Jane Hall for 

breakfast

Launched national 
Drive show with 

Hughesy & Kate on 
expanded KIIS 

network



ARN - THE BIGGEST AUDIENCE OF 
ANY METRO RADIO NETWORK

Queensland

New South
Wales

Victoria

Tasmania

South
Australia

Western
Australia

Northern
Territory

Sydney

Brisbane

Adelaide

Melbourne

Perth
Canberra



IHEARTRADIO ïCONNECTING 
ADVERTISERS WITH AN ENGAGED 
AUDIENCE

The 
ability to 
build rich 

data

Deliver rich 
brand 

integration

Reach 
audiences 
anytime, 
anywhere

Create your 
own custom 
radio station

Produce 
iconic events 
& exclusive 

content

Engage with 
on-air talent

1,196,000 
mobile 

downloads

809,000 
registered 

users



Outdoor



OOH IN ASIA CONTINUES TO 
GROW

0

2

4

6

8

10

12

2010 2011 2012 2013 2014 2015 2016 2017 2018

Total South East Asia, China and Hong Kong Market GrowthAd spend (US$billions)

Source: PWC Global Entertainment and Media Outlook 2014-18



AUSTRALIAN OOH CONTINUES TO 
EXPERIENCE STRONG GROWTH
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ROADSIDE OOH GROWTH
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AUSTRALIAN OUTDOOR PUSHES 
THE BOUNDARIES


