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$225m
Revenue1

+16%

$59.8m
EBITDA2

+21%

$45.9m
EBIT2

+41%

$28.8m
NPAT2

+87%

1. On a like basis, excluding disposed businesses (iNC & The Roar) in 2020

2. Before exceptional items

3. Before tax payments, includes lease payments

10.4cps
EPS2

$34.2m

Cash flow from 
operating activities3

Fully franked

7.4cps
Full Year Dividend

+89% +51% Final Dividend

3.9cps 
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FY21 Futurefocusand opportunity

Track record as leading 

radio broadcaster

No. 1 rated metronetwork; 5.4mweeklylisteners

Radio revenue grew at 13% as ad market

recovered

Strongcostcontrolin a growingrevenueenvironment

Leverageour marketleading talent,brandsand contentacrossall

ourdistributionchannels- metro,regionaland digital

Grow ourmarketshareand participatein furthercategorygrowth

asrestrictionsend

Deliverstrongfree cashflowgivenlimitedcapexrequirements

Acquisition from Grant 

Broadcasters opens new 

markets

DeliversARNa nationalnetwork

Lucrativeregionalmarket; sectorof broadcastingwe

knowwell

Pro-formaFY21 revenueof $330m; EBITDA$96m

Providesfurthermarginexpansionin coreradio business

Executeon revenueopportunitiesof $6-8m in 2022; $20m p.a

within3 years

Roll out iHeartRadiointo regional markets; grow digital audio

audiencesand revenues

Digital Audio opportunity 

gaining momentum

No. 1 podcastpublisher; 4.75mmonthlylisteners

Demandfor podcastconsumptiongrowing rapidly;

revenuemodel building (+175% growth in client

billings)

Listeningto live radio streamingon digital platforms

increasing(+12% oniHeartRadio)

Digital audio investmentprogramme($8-9 millionin FY22) to put

thebusinessonthepath profitability in 2025

Investingin contentcreation,distribution,salesand data capability,

technologyand tradingplatforms

Launchdigital audio youth brand targeting lucrative 15-29

demographic

Shareholder Returns Strongbalancesheetlays the foundationsfor strong

shareholderreturns

ATOmatterresolvedremovinguncertainty

Dividendpayoutat 71%

Expectleverage<1x by FY22; subjectto marketconditions

Assessopportunitiesto realisevaluefromnon-coreassets(Soprano,

HK,4KQ)

Payoutratio of 60% - 80%

Maintainflexibility to participatein consolidatingmarket
Source: 

GfK Radio Rating, S8 2021, SMBAP, 0530-2359, Cumulative Reach, P10+

The Australian Podcast Ranker, Triton Digital, January 2022 results *Combines ARN/iHeartMedia with Audioboom

iHeartRadio Streaming Logs, Jan-Dec 2021 Avg (cf. Jan-Dec 2020 Avg)
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Å 8 million broadcast and digital audience network

Å 2022 priorities 

ҍEnsure local revenues continue to perform strongly

ҍGrow our share of national revenue

ҍRollout iHeartRadio across the network

ÅPromising early signs; over 30 active briefs

A$ million CY19 CY20 CY21 FY21

Local 69 65 67 71

National 27 27 30 30

Digital 3 4 4 5

Revenue 99 96 101 105

Pro forma Revenue(1) 105 96 101 105

% change

Local -5% 3% 5%

National -1% 10% -1%

Digital 8% 0% 18%

Revenue -4% 5% 4%

Pro forma Revenue -9% 5%

1. Pro forma revenue for FY19 incorporates a full 12 months of Hot Tomato. 



FY21 Results Presentation

Podcasting

Å 60% of the population (12+) have listened to a 
podcast (up from 32% in 2020)

Å 37% listened monthly in 2021, up from 25% in 
2020

ÅAustralians downloaded more than half a billion 
podcasts in 2021; 28% more than the year before

Å 59% of media agencies now regularly consider 
podcast advertising; increasing from 36% last year

ÅFY21 podcast billings grew +175% YOY

Å Investing in original content creation and sales 

capability and delivery

Live Streaming

ÅDigital live listening to radio growing with 66% of 

the population now streaming

Å 71% of iHeartRadioõs audience listen to live radio; 

3.6m streamed hours per month (+23% YOY)

ÅChanges to radio audience measurement system 

being trialled in 2022 providing streaming radio 

metrics

ÅAllows for enhanced advertiser targeting 

Å Investing to build 1st party data

The Edge

ÅBuilding a new brand and commercial offering for 

ARN 

ÅTargeting lucrative 15-29 year old demographic

ÅLaunching Mar õ22

ÅRecruited full team ðspecialising in content and 

commercial opportunities for brands targeting 

youth audiences

Å Investing to build new audience and commercial 

opportunities

Source: 

Edison, Infinite Dial, 2021, P12+, Definition not time specific.

Adobe Analytics, Cumulative Reach, 2020 vs 2021

iHeartRadio Streaming Logs, Jan-Dec 2021 Avg (cf. Jan-Dec 2020 Avg)

Å Determined to capitalise on our already strong market position; important driver of future return for shareholders

Å Investment is being undertaken now, with the benefit of a returning radio market, a conservatively geared balance sheet and while continuing to deliver a strong dividend 

stream to shareholders

Å Additional operating investment in FY22 of $8-9 million 

Å Total digital billings forecasted at $20-25m in 2022; digital audio operations to be profitable within 3 years
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