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APN GROUP HIGHLIGHTS
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ADSHEL

LARGEST

SCALABLE DIGITAL
NETWORK IN
THE COUNTRY

92%
of Australians
each fortnight

83%
of the New

Zealand
population

ALMOST
20,000

ADVERTISING PANELS

S1a%)

Australian Radio
Network

LARGEST
AUDIENCE

OF ANY METROPOLITAN
RADIO NETWORK IN

AUSTRALIA
#1 B
#1 somee

#1 EON"

@

iHeart
RADIO

iHeartRadio

809,000

REGISTERED USERS

IN AUSTRALIA
AND NEW ZEALAND

1.2 MILLION

MOBILE DOWNLOADS

NZ
ME.

New Zealand Media
and Entertainment

3.1 MILLION
NEW ZEALANDERS
EACH MONTH

The New Zealand
Herald is the
country's

#1 poalisher”

Newstalk ZB is the
country’s

RADIO
# STATION

Radio Sport is the
country's

31, pe

Coast is the
country’s

MusIC
# 1 STATION

LEADING
DEALS SITE

Australian
Regional Media

1.5 MILLION

PEOPLE EACH WEEK

12

daily
newspapers

60

community
and non-daily
publications

#1020
in the regional
Queensland and
northern New
South Wales
markets they
operate In

NEWS & MEDIA

Buspak

Cobpy

Hong Kong
Outdoor

1,200

buzplay TV
installations

OVER 160
BILLBOARDS

Q. sIX

prime
locations



2014 FINANCIAL RESULT

Net profit after

bef Statutory net ,
tax ctore profit after tax llljcrease n
exceptional digital revenue
items

Statutory net profit after $11.5m

tax

EBITDA* $164.1m

NPAT** $74.7m

* From continuing operations and before exceptional items
** Before exceptional items
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Proportionate share of APN earnings (2013) Proportionate share of APN earnings (2014)
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A P N BBRATEGY

NEWS & MEDIA

BRANDS &
PEOPLE ‘ 5 A * &

We will continue to grow audience engagement by responding
to the changing needs of our consumers and advertisers.

We will continue to diversify our revenues, creating new commercial
opportunities and building market share through expanding operations.

We will continue to optimise integration that results in revenue growth,
cost savings and operational synergies.

{ for growth in initiatives and opportunities that
{ imease.share and outperform the markets we operate in.
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ARN 1 2014 STANDOUT PERFORMER o
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Source: GFK Metro Radio Ratings, Surveys 48 2014 Share, M-S 05:30am-12 midnight (SMBAP



ARN 1 2014 STANDOUT PERFORMER o
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#I FM
) EISER
IN'SYD
#2 FM station
In SYD

#1 FM station
in SYD
#2 FM breakfast
InSYD

#1 station #1 FM station
in ADL in BRI

Source: GFK Metro Radio Ratings, Surveys 48 2014 Share, M-S 05:30am-12 midnight (SMBAP



STRONG GROWTH FOR RADIO =
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40,00 2014 Quarter on quarter revenue growth
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ARN 1 2015 INITIATIVES
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Launched KIIS in MEL Launched national
Matt Tilley & Jane Hall for Drive show with
breakfast Hughesy & Kate on

expanded KIIS
network



ARN - THE BIGGEST AUDIENCE OF -
ANY METRO RADIO NETWORK
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IHEARTRADIO 1T CONNECTING
ADVERTISERS WITH AN ENGAGED
AUDIENCE

The Reach
ability to audiences

build rich | anytime,

data anywhere

Create your

own custom
radio station
1,196,000 809,000
mobile iHeart registered

downloads RADIO users

Deliver rich
brand
integration

Produce
iconic events
& exclusive
content
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OOH IN ASIA CONTINUES TO i
GROW

Ad spend (Usshilions  Total South East  Asia, China and Hong Kong Market Growth
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Source: PWC Global Entertainment and Media Outlook A&14



AUSTRALIAN OOH CONTINUES TO
EXPERIENCE STRONG GROWTH

Outdoor advertising industry revenue ($millions)
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ROADSIDE OOH GROWTH =
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Roadside (other) revenue growth ($millions)
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AUSTRALIAN OUTDOOR PUSHES
THE BOUNDARIES



